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Prof. Baeriswyl Leads asterM nternationallChina’s

Innovative Branding Education

- Opening of Institute of Swiss International Branding (ISIB) by Shanghai
.SIVA and Detao Group

After 4 years ofodels in China joint practical research on various educational m
and abroad, with advises from internationally known educational experts and
institutions, Shanghai Institute for Visual Arts (SIVA) and Detao Groupcreated
SIVA Deta"o Advanced through from the-huge break class is a Class". The
traditional cooperative model between colleges and enterprises, and a great
success stemming fromitsaccurate positioning and close collaborations
.between SIVA and Detao GroupSince the successful inaugural launches of 2
classes - product design and animation classes in 2013, 8 experimental classes
including Branding Strategy and Management (BSM) joinedthis year.

is (nagement (BSMBrand Strategy and MaChina’s innovativeyear bachelor -4
starting ,d strategy and managementprogram specialized in bran in .Sep 2014
The program is offered by Institute of Swiss International Branding (ISIB), led by

.Florin Baeriswyl —Detao Brand Strategy Master

ni been leading has ,known brands-world many the birthplace of ,Switzerland
.the rank of world country brandProf. Florin has more ,Swiss as a ,Baerisywl
isH .ingstrategy consult and experiences in brand management of than 30 years
clients include world famous brands such as Nestlé, UBS, Swiss Air and JP
Dot Award-various top awards including Red awarded been he has Morgan, and
tion of Swiss branding itrad the long IF Design Award. With the goal to share and
industrial top of and Florin's 30 years ,how-development, advanced know
to program BSM d thejointed establishe experiences, SIVA and Detao Group
.brand strategy talents China’s future educate

strategy and management demand for brand huge Nowadays there is a

climb up the business value to n the midst of the wavel .hows from China-know
branding concept and branding talents in Chinese enterprises crave for ,chain
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is due to the lack of branding shortage of branding talents The .management
.education

education international introduces program BSM the ,In view of this
and ,and education based practices-case world-focuses on real ,methodologies

to cultivate China's leading talents in brand strategy and management. The aims

combines ,n creativity and innovation managementmainly o focuses program
and provides a platform ,sstudent interaction-face teaching and teacher-to-face

leaders branding industrial between close interaction and communication with
.worldwide

Following the industry leaders, students will master advanced innovation
management tools, develop professional networks, build their career on a good
footing, and widen business cooperation opportunities and areas. The program
introduces Swiss binary education system of close integration of theory and
practice, gives students hands-on experience of complete brand operation
process and learning from successes and failures. Top domestic and
international entrepreneurs are invited into the class to share their first-hand
business insights on branding. At the end of the program, students will be
offered internship opportunities at top Europeanand International brand
enterprises with the hope to achieve seamless transition from studying to
employment.

In addition to educational programs, ISIB provides a business platform, engaging
in executive training, consulting and joint research with enterprises, to attract
international corporations for partnerships. ISIB will alsointroduce their
industrial real case studies and projects to educate students, and to prepare
them for employment in international corporations.
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